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CEO'S Message
Hello,
I’m excited to share
our 5th edition of the
Andra PR newsletter.
The past few months
have been quite
exciting, and we’ve
planned really
interesting topics and
highlights for our
readers.
Fatema Ebrahim, Founder and CEO of
Andra Public Relations

We also welcomed new team
members to Andra PR as we
are expanding our footprint in
Bahrain working on bigger
projects.
Get to know Joelle on pg. xx
and what it's like to work at
Andra PR.

This month’s
highlights
BIAT 2021 Overview
TechTea Session With Mrs.
Marwa Faisal Al-Maskati,
Bahrain Bourse
SC Women In Tech Bahrain
Winner:
Trillion Tree Fund
Aion Digital and Kasisto
Partnership - Interview

Reach out to info@andrapr.com

10th Virtual FinTech Series

BIAT 2021
Overview

The Bahrain Society for Small and Medium
Sized Enterprises Development (BDSMES)
delegates will attend the BIAT 2021, an
initiative organized by the ITA – Italian
Trade Agency, the Government agency
that supports the business development
of companies abroad and promotes the
attraction of foreign investment in Italy.
BIAT, an initiative of the Italian Trade
Agency, is the most prominent event
included in the “Piano Export Sud”, a
comprehensive and ambitious 5 year
action plan designed to benefit SMEs,
start-ups,
university
spin-offs
and
research centers of eight Italian Regions:
Abruzzo, Apulia, Basilicata, Calabria,
Campania, Molise, Sardinia and Sicily.

The objective for the visit was to
explore the Italian startup
ecosystem, develop cooperation
and partnership opportunities,
and strengthen the ties between
Bahrain and Italy’s startup
ecosystem. This will also create
a channel for startups from the
Kingdom to expand to Italy as
their main hub in Europe and
vice versa.
One-on-one key meetings were
held for 3 days with more than
20 Italian startups spanning
across several sectors including
Agritech, Aviation Technology,
MedTech, Blockchain. Smart City
and Sustainability, Cyberware
and more.

ANDRA PUBLIC RELATIONS HOSTED
THE 10TH FINTECH SERIES

The sessi on’ s ai m i s to i ncrease publ i c awareness surroundi ng the
sustai nabl e fi nance trend, speci fi cal l y wi thi n the regi on. The swi t ch to
sustai nabi l i ty wi l l l i kel y be the l argest, fastest shi ft i n behavi or i n
human hi story, whi ch pl ays a cri ti cal rol e i n dri vi ng that transformati on
for i ndi vi dual s and busi nesses al i ke.
The panel expl ored several key topi cs i ncl udi ng the mai n pi l l ars needed
to strengthen the fi nanci al sector’ s resi l i ence to envi ronment al ri sks,
devel opi ng markets and sol uti ons for a sustai nabl e economy,
harnessi ng technol ogy, and bui l di ng a strong base of knowl edge and
capabi l i ti es i n sustai nabl e fi nance.
Read next some of the expert speakers' i ntake on the topi c.

How do you thi nk banks i n today’ s worl d can tackl e ri si ng demands from both
thei r customers and envi ronmental chal l enges, whi l e addressi ng the
consumer’ s al l ti me hi gh expectati on for conveni ence, speci fi cal l y postpandemi c?
"It is a simple matter. I’m sure you have seen some initiatives in the market,
like providing discounts to customers. For example at KFH, we provide
financing rates for those who want to buy hybrid cars. That’s the part of trying
to incentivise customers and direct them to these kinds of products. We have
also seen banks offer discounted rates to people who want to buy solar
panels. Those are the kinds of initiatives that banks can take. We have to form
alliances with these firms and create partnerships to provide customers with
easier access to invest or participate in such initiatives.”
Hamed Yousef Mashal
Head of Retail Banking
at KFH Bahrain

What are some of the ti ps that you can share for good sustai nabi l i ty
reporti ng?
"I believe every organization needs to have multiple lenses in their approach. I
will cover three lenses. One is global, which are the SDG goals, and we, as
different societies and communities worldwide, come together to achieve
them. We all have to report on how we are achieving some of these. Second
level would be local, and that means contributing towards Bahrain’s 2030
Economic Vision. Examples like improving employability skills, strengthening
the education sector, and transparency and governance. For the final and
third lens, we focus on organizations. How do we, as KPMG, contribute to the
country or the global goals as such."
Arvind Sharma
Director (External Audit)
at KPMG

Earl i er thi s month, you l aunched a sustai nabl e Fi nance Gui de i n col l aborati on
wi th Bahrai n Bourse, wi th the ai m to rai se awareness on the ri se of ESG as an
i nvestment consi derati on, i mportance of ESG di scl osures, and the growi ng
i mportance of sustai nabl e fi nanci ng opti ons i n the regi on. Can you share some
successful case studi es, and how further accel erati on of ESG di scl osures wi l l
pave way for acti onabl e progress wi thi n the sustai nabl e fi nanci ng l andscape?

Joseph Ghorayeb
Head of Global Banking in Bahrain
at HSBC Bank Middle East

"If you look at Etihad, they recently closed a sustainability linked loan, and
there are a couple of case studies in the guide. The type of clients, such as
Saudi Electricity Company, and Majid AlFuttaim, are geographically diverse.
And it is the very first aviation sustainability loan to be done. I know, you would
think “it’s aviation, fuel, dirty, how can they do this”. That’s why it’s sustainability
linked. There is a plan and place to be measured and audited; and the banks
will have to kind of ensure that the money is being spent according to the
plan. So, that's one type of product that will become even more popular as
part of the transition.
And basically, the guide’s aim was to raise awareness. I think thought
leadership is very important. Raising awareness across issuers, investors, and
among people that are not potentially involved in the financial world; and then
that will promote the dialog amongst all stakeholders, and ultimately get to a
place where there is a standard way of doing things. At this stage, everything is
influx, everything is being developed. So, people have to remain up to date on
what’s happening and how things are evolving. It’s important. And the
sustainable financing guide is the first step of doing that."

SC Women in Tech
Winner

TRILLION TREE
FUND
Interview with
Leena Al Olaimy, Founder &
CEO

Leena has over 20 years of global
experience in corporate, public,
social, and multilateral sectors.
Leena is listed among Bahrain’s
most influential women, serves on
several regional and international
boards and has given over 250 talks
globally addressing audiences like
the World Economic Forum, and
several UN organizations.

Leena is a Dalai Lama Fellow, Wall
Street Journal “Woman of Note”, Expo
2020 Global Impact Innovator, awardwinning author of Compassionate
Counterterrorism: The Power of
Inclusion in Fighting Fundamentalism,
and a serial social entrepreneur as
founder and CEO of the Trillion Tree
Fund, which is scaling up conservation
finance; and co-founder of 3BL
Associates, Public-Planet Partnerships,
and Diversity On Board.

Leena is an alumna of Singularity
University at the Silicon Valley NASA
Research Park, and holds a B.Sc. in
Culture and Communications from
New York University, and an MA in
Globalization
Studies
from
Dartmouth College, where she
studied as a Fulbright scholar. She
has studied at Harvard Business
and
Government
Schools,
respectively, and was a fellow at the
THNK School for Creative Leadership
in Amsterdam. She was also the first
Arab woman to be trained in
Michael Porter’s Shared Value
Initiative,
which
drives
profits
through
serving
societal
and
environmental needs.

Tell us a little about your team and
who is behind the Trillion Tree
Fund? 🙋♀️

I'm the Founder and CEO, Nature, is my
CTreeO and has 3.8 billion years of R&D
experience, countless patents, produces
double global GDP, and has scaled an
entire planet. I'm also working with a
number of different AI companies and
data analytics companies on my product
development. At the moment, I'm trying to
find the right Chief Data Scientist and
Chief
Environmental
Economist
cofounders.

Why did you start the Trillion Tree
Fund? Where did the inspiration
come from? 🤔
It started with a question I asked myself 5
years ago while I was at a lion
conservation in South Africa: how can we
mobilize the ~$400 billion annual
financing deficit needed for
forest and landscape restoration (FLR)?
FLR can act as green infrastructure
protecting people and portfolios from
climate and natural disaster risks like
hurricanes
and
flooding.
However,
investors are not capturing the strategic
value from such investments. Our
platform matches institutional investors
with
large,
location
specific,
ESG
investments in forest and land restoration
that act as green infrastructure protection
for their other assets at risk, while also
generating 5-20% IRR.

Please visit our beta site:
https://www.1tfund.org/

What are your plans for the next 6
months? 🚀
The main focus will be on customer
acquisition and continuing to improve on
the basic platform, while doing the R&D to
build out the AI-powered predictive
analytics capabilities that can forecast
the impact of making an investment
across 30 investor-relevant metrics.

How can the community support
this initiative and be a part of it? 🤩
Since I started, I'm grateful to have had
pro bono support from around 65 people
putting in 10,000 hours! If you're a data
scientist, developer, graphic designer,
environmental scientist or just have a
passion for nature and want to help out,
please get in touch!

Sum up your experience in two lines
about being part of the SC Women
in Tech Program 👩💻
This was my first time being part of an
accelerator after usually being on the
other side as a mentor, facilitator or
judge. In addition to the time and support
from the BFB team, I was most
appreciative of the time the SC team took
to meet with me, ask thoughtful
questions, and really try to understand
my business.

Aion Digital and
Kasisto partnership
Bahrain-based leading FinTech firm, Aion Digital, and
industry leading digital experience platform creator Kasisto,
have just announced a strategic partnership to redefine the
way consumers engage with banks in the Middle East.
Aion Digital’s innovative solutions
are used by financial institutions
across the UAE, Bahrain, Saudi
Arabia, and Kuwait to offer
digital-first banking experiences.
Their Rubix platform is a unique
and multilayered middleware
that connects an omni-channel
front end to legacy core banking
systems, enabling clients to offer
digital solutions quickly and cost
effectively.
Aion’s AI-first banking approach
keeps customer journeys at the
core of their digital strategy
ensuring exceptional customer
experiences. Aion’s integration of
Kasisto’s KAI platform into Rubix
is the latest step towards
offering the most innovative AI
capabilities in the market.
The KAI platform uses gamechanging conversational AI to
create
engaging
digital
assistants
across
various
banking channels and services.

Since 2018, Aion Digital has been a
disruptor in the market as one of
the
first
digital
onboarding
solutions available in the region,
with continued first mover services
such as Borderless Banking and
Multi-Currency Accounts. Notably,
the region’s first Islamic digital
banking platform, created by Aion,
was awarded the ‘Most Innovative
Digital Banking Solution of 2020’
from the Global Business Outlook
Awards, leading Aion Digital to win
multiple
awards,
including
“Leading Digital Banking Solutions
Provider” for the Middle East at the
2020 Global Excellence Awards.

Kasisto’s KAI platform powers humanlike,
intelligent
conversations
by
aggregating and augmenting financial
data to better understand customers
goals allowing for more personalized
products and innovative services. KAI is
the leading digital experience platform
for the financial services industry.

Kasisto has been recognized for two consecutive years for exceptional
business growth at Deloitte’s Technology Fast 500 in 2019 and 2020.

"As demand for digital experiences within the financial
services industry grows, KAI and the digital assistants it
powers have become invaluable. From traditional banks
going digital, to challenger banks evolving their strategies,
the intelligent digital assistant has emerged as a critical
channel for every banking model within the industry.” Said
Zor Gorelov, CEO and co-founder, Kasisto. "We are delighted
to partner with Aion as we work together to deliver
conversational banking and KAI to financial institutions
across the GCC region and fill this important digital need."

“Aion Digital is excited to bring Conversational Banking to the
Middle East. Digital customer journeys are at the heart of Aion's
offering, and Kasisto's KAI platform would play a key role in
humanizing this experience, further simplifying customer
interaction and improving customer retention as well as brand
loyalty.” added Ali Shah, Chief Architect at Aion Digital.

Aion Digital strives to create innovative and competitive business
solutions for banks undergoing digital transformation. Kasisto’s
Conversational AI allows banks to utilize the best natural language
processing (NLP) capabilities for rapidly changing, complex
interactions to generate proactive responses and recommendations.
These AI advancements ensure a banking solution that not only
identifies a unique customer journey but caters to it, driving engaging
experiences. Together, the two fintech will deliver more humanizing
digital customer experiences for regional retail banks, driving
emotional engagement and hypergrowth.

Aion Digital and
Kasisto Partnership
Extended Interview

Aion has integrated Kasisto’s KAI platform
into Rubix to offer innovative AI capabilities
in the market. Can you share more on
these newly added offerings?

■

Congratulations on your recent
partnership with Kasisto. Can you tell us
more about Kassisto’s Kai platform?

■

Aion has chosen to integrate with
Kasisto’s KAI, a digital experience
platform, because it offers financial
institutions engaging Intelligent Digital
Assistants through a comprehensive
technology stack that is easy to
implement, customize, and maintain.
Combining financial data, interaction
history, and behavioral data with
Kasisto’s deep AI portfolio, KAI delivers
hyper-personalized, digital experiences
that are intuitive, proactively insightful,
and remarkably intelligent. Trained in the
language of finance, KAI enables
complex interactions from day one.

This partnership is another step
towards
our
commitment
to
AI
enhanced digital banking solutions that
drive innovation and enable seamless
digital engagement with customers. By
integrating KAI’s solution with Aion’s AI
powered, customer centric platform,
“Rubix”, we are not only able to support
banks by building digital solution from
scratch, but also integrate with legacy
infrastructure to provide clients in the
Middle East with access to actionable
data points that identify customer
journeys and cater to them. This will
ensure a digital assistant that delivers a
frictionless banking experience.
The main feature of our offering is an
Intelligent Digital Assistant that delivers a
humanizing experience with proactive
recommendations,
contextual
promotions, and real-time notifications,
all based on a consumer’s unique
financial situation. Aion’s mission is to
“Build Intelligent Digital Banks”, ones that
bring purpose, this is why it’s important
that our conversational AI uses machine
learning algorithms to track, analyze, and
learn from consumer banking data in
order to continually improve a person’s
financial
journey.
Through
this
partnership, we are able to fulfill
requests, solve problems, and predict
needs as well as helping client support,
and enables marketing and upselling of
products and services.
Continue reading

Why is conversational Banking a crucial
element in the banking sector? How will
this benefit banks in the region?

■

As demand for digital self-service
grows, we see the banking strategies
adapting to this trend by shifting from
legacy to service orientated platforms
with customer experience at the
forefront. We’ve found one of the best
ways to scale self-service banking, is to
automate and streamline core banking
services
through
customer-centric
conversational AI. As these trends
continue worldwide, we can see the GCC
is no exception, with regional banks and
financial institutions already increasing
their AI adoption in KYC, customer
onboarding, and virtual assistants.
According to the IDC, The AI Services
was estimated to be a $19.4 billion
market in 2020 and that is expected to
increase to $50 billion by 2025.

Since 2018, Aion Digital has been a
disruptor in the market as one of the first
digital onboarding solutions available in
the region - what can we expect from Aion
in the next few months?

■

Innovation is at the heart of Aion
Digital’s digital strategy with solutions
that focus on customer centricity,
enabling customer engagement, and
impactful user experiences, leading to
retention, acquisitions, and growth. This
also drives our commitment to continue
building global strategic alliances with
multinational
brands
that
provide
considerable
value
in
financial
technology and banking solutions.
We continue to enhance our current
service offering with Aion Hikmah, our AIpowered solution by using machine
learning and neural networks technology,
to process and enhance large data,
leading to actionable insights within a
reduced implementation time.

These enhancements enable banks to
identify customer journeys and cater to
them, resulting in banking products that
generate more revenue while costing
less to make. In the last 4 years, we have
launched several digital banks, both
corporate and retail, with many
milestones achieved that we are proud
of. This year, our Open Banking platform,
Spire, has successfully graduated from
Bahrain’s regulatory sandbox.
This will power fintech’s & banks to
evolve digital products, improving
retention and driving engagement.
These API services will allow financial
data sharing and payments which are
simple, secure, and efficient.
We
aim
to
continue
building
personalized financial products and
services allowing customers to manage
their financial lifestyle, stay tuned for
more in this space.

MEET
JOELLE ALMAZ
Public Relations Executive at
Andra Public Relations
Tell us a little about yourself
I am a 23 y ear ol d B us i nes s
Management
gr aduat e
f r om
R i chmond, the A mer i c an U niv er s i t y
i n London and I hav e j us t r ec ent l y
j oi ned the A ndr a P R t eam i n l at e
Jul y , w orki ng as a P ubl i c R el at i ons
E xecuti ve. I am mos t pas s i onat e
about l earni ng new s k i l l s , ar t ,
ani mal s, and mi ndf ul nes s .

3 interesting facts about you
My favouri te c omf or t - bi nge
TV show i s Fri ends .
I’ m practi cal l y
pi ck l es .

addi c t ed

to

I l ov e w ri ti ng and r ec ei v i ng
car ds more than gi f t s .

What is your ideal working
environment?
For
me,
an
i deal
w or k i ng
envi ronment i s one, w hi c h al l ow s
empl oy ees ’ pers onal i t i es and t al ent s
to fl ouri sh. W or k i ng i n a pos i t i v e,
fri endl y, and pr oduc t i v e env i r onment
w i th a support i v e t eam i s a gr eat
moti vator.

How would you describe this
year in one line?

What is one goal you’d like
to achieve in 2021?

A y ear of res i l i enc e, adapt abi l i t y ,
and grow th.

Li ve a more sus t ai nabl e l i f es t yl e.

ANDRA'S
WORK CULTURE
What is Andra PR’s work culture like?
(Fatema) I wanted Andra PR to have a certain vibe
that made everyone feel like they can contribute in
their own way and style. I always try to remember that
every individual will add value when they feel that the
environment supports them. I’ve had several internships
that

made

me

think

about

what

kind

of

culture

I

would’ve wanted to be a part of.

Two rules we live by: 1. Give the power for others to
lead. This creates a culture that allows people to thrive
and have their own missions to complete. 2. Mistakes
happen and obstacles will never go away. Being open
about that and allowing the team to find solutions
together transforms the company. Especially in a small
team.

What does Andra PR’s slogan mean?
‘Creating mindful intersections’
I’ve

always

believed

that

the

PR

space had a stereotypical image and
it was glamorised in the wrong way.
It's

really

powerful

to

be

able

to

create chances and opportunities to
connect changemakers and leaders
to

others,

journeys,
knows

share

and

how

their

make

their

stories

sure

ideas

the

are

and

world

making

the world a better place. Because in
small ways, that’s what we do.

We are creating that intersection.

What is it like working at
Andra PR?

A usual day consists of communicating
with

different

Working at Andra makes you feel like a
bigger
we’re

piece
a

small

different

of

team,

hats,

particularly
everyone's

the

even

puzzle.
we

ones

confident
input

get

we’re

about,

highly

Because
to

wear
not

making

valuable

the

and

contributing to Andra’s work culture of
agility, growth, and endless opportunities

team,

brainstorming

projects,

connecting

on
with

news media outlets, and completing a
wide variety of tasks that allow me to
learn more about public relations and
the FinTech field.

– Ali Al Hashimi
A

typical

day

involves

lots

of

brainstorming for client campaigns and

– Joelle Almaz

events, pitching to clients about media

Teamwork is a very important aspect of

keeping track of media coverage for

working at Andra PR, we are all on the

clients, and having a good laugh with

same

the team!

page

opportunities,

creating

an

efficient

and

effective environment where we can all

drafting

press

releases,

– Joelle Almaz

learn more and grow as individuals.

– Ali Al Hashimi

Honestly, the best thing ever! From how

My favourite part of
working at Andra PR?

communication is like within the team,
the support we all give each other and

The

how we learn, work and grow, and even

ideas, and strong support network!

the energy, it's almost unbelievable that
a

small

team

like

ours

can

do

constant

learning,

exchange

of

– Joelle Almaz

and

achieve so much together and enjoy the

My

work we do, feeling amazing everyday to

Andra

be part of Andra PR.

and

– Omaima Mosharaf

favorite
is

part

the

getting

about

working

teamwork,

to

work

at

environment

with

big

clients

that are making a positive change.

– Ali Al Hashimi

What is a usual day like at
Andra PR?

Ah, this is a difficult one to answer. I'd
say

everything!

thing

that

I

But

love

the

about

number
working

one
at

Andra PR is how resilient, encouraging
and passionate we are as a team.

– Omaima Mosharaf

Omaima Mosharaf

Joelle Almaz

Ali Al Hashimi

Social Media Specialist

Public Relations Executive

Public Relations Intern

FinTech Is
Going Green
According to Lexology, the concept of
‘Green Fintech’ typically describes
companies or initiatives which
have a positive impact on the
environment.
Technology and Sustainability
are the two key driving forces
shaping the future of financial
services.
Let’s be specific - fintech can
support SDGs 7 and 13; using
digital technology to promote
affordable, clean energy and
advance climate action.
There is an increased demand,
especially from millennials, for
greener products and greater
transparency in how companies
integrate Environmental, social
and corporate governance
(ESG) in their products and services.
We have been witnessing several FinTechs
innovating for positive real change in financial
services, with the goal to make tomorrow’s
financial system more efficient and sustainable.

Fintech startups are now responding to
this greater demand for knowledge and
transparency,

"FinTech in particular has great
potential to be a force for good. We
can bring together the power of
finance and technology, to help
create a more inclusive society and
a more sustainable planet."
– Ravi Menon, Managing Director,
Monetary Authority of Singapore

In conclusion, embracing sustainability is
crucial to success in FinTech and a way
for businesses and startups to make an
impact.

So, what is needed?
1. Make sustainability as one of the
company’s core values, even if it is not
part of their primary product
2. Develop a dedicated task force to drive
these initiatives and work with financial
brands and institutions to develop new
and greener ways of doing business a
major focus of attention
3. Have a system to place to monitor
commitment and impact to enhance the
process and make sure sustainability
goals are being met

Establish ESG and sustainability metrics
across the organization
Greater alignment of regional regulations
and standards. Financial markets will play
a key role when it comes to regulatory
innovation in this emerging and exciting
area of green fintech

Aspiration - This FinTech allows you to
plant trees while you shop. Another cool
fact? It's backed by notable celebrities,
including actor Robert Downey Jr.
Tree Card - Want a wooden debit card?
TreeCard has raised USD$5.1m in seed
funding to launch Mastercard’s first
‘wooden’ debit card.
Trine - is a Sweden-based company that
allows firms as well as private and
professional investors to crowdfund solar
energy products.
Ecocart - Shop responsibly with Ecocart.
This browser extension works with
merchants to help customers offset the
environmental impact of their online
purchase.

Green FinTechs that are enabling
exciting new concepts to make the
world greener 👉

Developing A Career in
Sustainable Banking
Sustainable banking is a relatively new concept that integrates
banking and investing while making profit. Our best definition for
the field; “Sustainable banking integrates environmental, social and
governance (ESG) criteria into traditional banking, and sets ESG
benefits as a key objective.” (Deloitte, “Sustainable Banking as a
Driver for Growth”, May 2017)
ESG has become a framework for investors when looking at
potential investments. Sustainable banking is important because it
allows us to reduce our carbon footprint and helps us pave a
brighter future for the coming generations.

THE SHIFT TO SUSTAINABLE
FINANCE FOR A CAREER
We have seen a remarkable shift in
attitudes and an increase in interest
from finance professionals looking to
pivot their own career. This also goes
for finance graduates who are seeking
greater purpose in their work, beyond
personal financial gain.

CONTINUE READING

The key skills needed
■

Due to the limited information, the ability to connect indirect
relationships and predict the different outcomes between decisions
and consequences relating to ESG is key.

■ There aren’t many rules and processes to work with in this field,

so it's important to pair scientific data with financial information
when looking at big financial institutions and formulating a
judgement based on the results.

■ The passion and interest for wanting to make a positive change,
doing it alone might be difficult but collaborating with different
organizations with the same goals makes change possible.

According to a recent Forbes article, we have listed some of the
areas in which you can kick off your sustainable banking career.

CONTINUE READING

So, what are they?
Corporate Sustainability Department
Some companies have an ESG department
devoted to creating, managing and
communicating the responsibilities to
the rest of the company.

Consulting and Communications Firms
ESG advisory firms allow already established
companies to integrate the ideas and practices
of ESG without having to rebuild from
square one.

Data Providers
Third party data providers offer their services to
companies for them to view analytics, research,
ratings and data on other companies. Those that
are in the fields of computer science, statistics
and data analytics would be able
to use their skills.

Standard Setters

There are regulatory and non profits
organizations that are laying the framework
for ESG policies and are standardizing
sustainable corporate disclosure.

Responsible Investing
Investors are starting to use ESG as a form of
evaluation to the investments they plan to
take on. This encourages companies to shift
their focus and create sustainable practices,
ESG analysts are the right people to consult
when choosing your investments.

